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Since our launch in 2003, we’ve had one goal: to elevate 

the business of residential real estate.  

That’s why we built a media company that helps 

residential agents navigate current market data, hone their 

skills and build rewarding careers that serve their highest 

ambitions.

Together, we are transforming the residential real estate 

industry by raising the bar for every agent.  We offer 

valuable insight, superior training and an established 

platform where hardworking agents get what they need:  

a trusted resource that helps them succeed in every 

aspect of their profession.
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PUBLISHING OUR COMMUNITY

MORE THAN
100,000 
ENGAGED 
NEWSLETTER 
SUBSCRIBERS

35,000+ 
FOLLOWERS
ON SOCIAL CHANNELS 
ACROSS THE COUNTRY

Connecting with our  
community requires access.
We are on every  
platform they use.



PUBLISHING 5 MARKETS

More than 100,000 real estate professionals make  

Agent Publishing a part of their professional lives.  

For 15 years, Agent Publishing has been committed to  

providing residential real estate professionals with 

information and inspiration to create a successful and 

meaningful career in their local markets. By focusing  

on the core skills of building, growing and maintaining a  

thriving career, we play a vital role in the lives of real  

estate professionals across the country. Our coverage 

of local market data, emerging trends in technology, 

relationship management and industry news continues 

to make Agent Publishing the national leader in the 

business of residential real estate reporting while engaging 

professionals on a local level. Our influence extends to 

every career stage and reaches agents through print, 

digital and live events. Online and offline, we deliver quality 

content that residential real estate professionals trust, 

covering the subject matter that’s most important to them.

   
 

  

 

 
 

Print: Distributed to 500 residential  
real estate offices
Web: Average 100,000 Impressions/Month
29,000 Opt-In Database

BOSTON
Web: Average 40,000 Impressions/Month
12,000 Opt-In Database

MIAMI
Web: Average 30,000 Impressions/Month
41,000 Opt-In Database

HOUSTON
Web: Average 20,000 Impressions/Month
18,000 Opt-In Database

Web: Average 25,000 Impressions/Month
16,000 Opt-In Database



PUBLISHING DEMOGRAPHICS    OUR SUBSCRIBERS

ACTIVE AGENTS

OTHER AFFILIATES

LENDERS

MANAGING BROKERS

REAL ESTATE DEVELOPERS

$111,400
median household income 

of REALTORS in 2017

10 YEARS
median real estate 
experience of all 

REALTORS

4 YEARS
median tenure at  
present for for all 

REALTORS

53
median age  

of all REALTORS

63%
of all REALTORS  

are female

84%
of REALTORS recommend 

a mortgage lender 

$

90%

11%

6%

2%
1%

*National Association of Realtors 2017 Member Profile



PRINT ADVERTISEMENTS

RATES
OUTSIDE BACK COVER
 . . . . . . . . . . . . . . . . . . . . . . . . .$3,130
 . . . . . . . . . . . . . . . . . . . . . . . . $2,770
 . . . . . . . . . . . . . . . . . . . . . . . . $2,630
 . . . . . . . . . . . . . . . . . . . . . . . . $2,500

*INSIDE FRONT COVER
 . . . . . . . . . . . . . . . . . . . . . . . . $2,280
 . . . . . . . . . . . . . . . . . . . . . . . . $2,180
 . . . . . . . . . . . . . . . . . . . . . . . . $2,070
 . . . . . . . . . . . . . . . . . . . . . . . . $1,950

*INSIDE BACK COVER
 . . . . . . . . . . . . . . . . . . . . . . . . .$1,970
 . . . . . . . . . . . . . . . . . . . . . . . . .$1,820 
 . . . . . . . . . . . . . . . . . . . . . . . . . $1,750
 . . . . . . . . . . . . . . . . . . . . . . . . .$1,690

ACROSS FROM TOC (B/W)
 . . . . . . . . . . . . . . . . . . . . . . . . $1,370
 . . . . . . . . . . . . . . . . . . . . . . . . $1,220
 . . . . . . . . . . . . . . . . . . . . . . . . . $1,160
 . . . . . . . . . . . . . . . . . . . . . . . . $1,085

*CENTER SPREAD
 . . . . . . . . . . . . . . . . . . . . . . . .  $3,190 
 . . . . . . . . . . . . . . . . . . . . . . . . $2,910
 . . . . . . . . . . . . . . . . . . . . . . . . .$2,710
 . . . . . . . . . . . . . . . . . . . . . . . . $2,600

All rates are in black and white.   Add $360 per insertion for 4-color processing.   Add $780 for color spreads.

1/4

1/3 V 2/3 V  

1/3 H
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COVER STORY

   The technology 
partnerships shaping 
real estate

  Technology can power deals, facilitate 
relationship building and help agents run 
their businesses more efficiently. In our cover 
story, we look at the major trends defining the 
tech that is available to agents today, and the 
coming changes that agents must be on top of 
to get ahead of the game.ction. With regulations, 

  With contributions from Matt Barba, Ryan O'Hara 
and Dale Ross.

  What technologies do agents rely on today?

     How virtual reality is shaping tomorrow's 

homebuying experience

  How artificial intelligence is redefining the  

future of real estate

HOW MUCH GOOD COULD YOU DO WITH $10,000? 

We asked our broker associates to pick their favorite Chicagoland charities —  
organizations that have touched their lives and made a difference in their local communities. 

Now, we’re asking for your help to give out 
$100,000 — $10,000 each to the 10 charities that get the most votes online. 

 

We call it #ShareTheGood

Just go to vote.bairdwarner.com to vote for your favorite nonprofits on the list. 
And see how through the Baird & Warner's Good Will Network makes it 

easier to help change lives in our communities. 

Vote.BairdWarner.com

IN THIS ISSUE 
NEWS & FEATURES

    Editor's Note

  What's next: a  new focus for tech

  Real estate industry undergoes dramatic 
change in public opinion

  Agent Snapshot

  Amy Duong Kim 
Broker Associate  ·  Jameson Sotheby's

  Why 1 in 5 buyers say they'd purchase a 
home without seeing it first

  CartoFront: a new view on local data

          Agent X

  Let's get technical

  Chicagoland's 10 best suburbs to  
buy a home

  Busting 5 common open house myths

  The demographic that's on the move

  6 Chicagoland suburbs among 2016's 100 
safest cities in U.S.

  My Style

  Paula Calzolari 
Managing Broker ·  Main Street Real Estate Group

VOLUME 13 • ISSUE 19 •  9.19.16 

CATCHING UP with  CYNDY SALGADO 

We wanted to learn how agents use virtual reality in the field, so we turned to someone with experience using the technology to sell new 
construction: Cyndy Salgado, executive vice president of sales and marketing at @properties. “In new construction, you’re selling a 
blueprint, and it takes a lot of vision on behalf of the buyer, because it’s not built; it’s not there yet,” she says. “Virtual reality helps the 
buyer envision what their new home will look like.” For more of her insights, turn to page 19.
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THE SCENE

  Southside Builders Association Lunch

  9.7.16 · Erie Cafe

  Going global in your own backyard with 
WCR Illinois

  8.25.16 · Top Golf

  Related Realty with GiveBack Homes  
Build Day 

  8.26.16 · Pullman

  1st Advantage Mortgage Boat Cruise  

   8.27.16 · The Odyssey 

  Chicago Association of Realtors  
YPN Breakfast 

  8.31.16 · Manny's Deli

  Wintrust Mortgage Cubs Game Outing 

  8.30.16 · Wrigley Field
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Designed by world-revered architect Robert A.M. Stern, One Bennett 
Park stands as a powerful new addition to the Chicago skyline. 

Introducing a limited collection of two to four bedroom 
condominiums, including penthouses.

312 662 1900 
ONEBENNET TPARK.COM

developer license number: 2411158

An Enduring Legacy.

ARCHITECTURE AND DESIGN BY ROBERT A.M. STERN ARCHITECTS

LANDSCAPE DESIGN BY MICHAEL VAN VALKENBURGH ASSOCIATES

EXCLUSIVE MARKETING AND SALES BY RELATED REALTY

DEVELOPED BY RELATED MIDWEST

SPREAD
1/3  PAG

E
1/2 PAG

E

©2016 Coldwell Banker Residential Real Estate LLC. All Rights Reserved. Coldwell Banker Residential Brokerage fully supports the principles of 
the Fair Housing Act and the Equal Opportunity Act.  Operated by a subsidiary of NRT LLC. Coldwell Banker and the Coldwell Banker Logo are 

registered service marks owned by Coldwell Banker Real Estate LLC.  Real estate agents affiliated with Coldwell Banker Residential Brokerage are 
independent contractor sales associates and are not employees of Coldwell Banker Residential Brokerage. 

GOWITHCB.COM 

ANOTHER REASON WHY THE BEST CALL COLDWELL BANKER HOME

ETHICAL, HONEST AND TRUSTWORTHY

COLDWELL BANKER

SINCE 1906
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Wintrust Mortgage cubs game outing
8.30.16

Wintrust Mortgage enjoyed a night of mingling and  
baseball at the Cubs vs. Pirates on Tuesday, August 30.

THE

Scene
 SEE MORE AT CHICAGOAGENTMAGAZINE.COM/SCENE

Amy Howell, Jon Goldman and Michael Shenfeld

George Kaiser, Ed Wehmer, Cubs Staff Member, Kelly Price and David Hrobon

Adam McLain and Daryn Peterson Christina Pinson, Don Felton and Kelly Price

Home reviews 

41
Sale price estimates within 

4.3%
Market time accuracy

86.7%
Olin Eargle
@properties
Truepad Rising Star

Olin knows the market.

 And he’s proven it.

Olin estimates sale prices better than any 
algorithm. He knows when to expect a home 
to sell. He’s proving it using Truepad’s free 
platform that also gives him exposure to 
home buyers.
Learn more at agents.truepad.com
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“As a managing originator, I needed a 
company that possessed a number of key 
features: competitive pricing, Fannie and 
Freddie direct, in-house marketing, efficient 
processing and a culture that allows you to 
be heard. 1st Advantage Mortgage was the 
only company that matched up. Since joining 
in 2014, I’ve improved my production by one 
hundred percent and my team has also seen 
a tremendous increase in their volume.  Our 
system works.”

Roy Taylor
Lombard, IL

EQUAL HOUSING LENDER

Draper and Kramer Mortgage Corp., dba 1st Advantage Mortgage (IL:MB.0004263 NMLS:2551) an Illinois Residential Mortgage Licensee located at 701 E. 22nd St., Suite 125, Lombard, IL 60148. Telephone 630-376-2100. Regulated by 
IDFPR located at 100 West Randolph, 9th Floor, Chicago, IL 60601. Telephone 312-814-4500. Copyright © 2016 Draper and Kramer Mortgage Corp. dba 1st Advantage Mortgage. All Rights Reserved. 02065-10 08/16

Contact us today to learn more about 1st Advantage Mortgage.

Efficient process | Supportive management | Vast product lineup | Turn-key marketing 

A Culture to Thrive
Our team is committed to your success

Paul Lueken
Chief Executive Officer

630-376-0507  
paul.lueken@1amllc.com

Jeff Slater
Executive Vice President

630-268-5369  
jeff.slater@1amllc.com

Eileen Andersen 
Director of Recruiting
and Business Development
312-654-7256 
eileen.andersen@1amllc.com

Matt Patterson
Executive Vice President of 
Business Development
609-415-6270
matt.patterson@1amllc.com

Jerry Palmer
Executive Vice President

847-239-7850  
jerry.palmer@1amllc.com
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NEWS

10 tips for Realtors on using drones for their business
by Brian Balduf

1. Know your strategy. Understand the role drones 
will play in your marketing efforts, and how to 
use them effectively. Incorporating drones into 
your marketing, just because you can, may not 
be the best formula for success.

2. While today’s requirements include a lower 
point of entry (no need to get a $10,000 pilot’s 
license), an FAA certificate is required to 
verify your aeronautics knowledge, and that 
requires a $300 course fee.

3. Learn the rules, such as: If flying within five 
miles of an FAA control tower, operators 
must notify the tower about a drone in flight 
(download the FAA app, “Know Before You 
Fly,” for tower locations and notifications). 
 Know air space restrictions. For example, 
drones are not allowed near all major airports. 
 The drone must be within the operator’s 
line of sight.

4. Follow local regulations. Learn which state 
and government entities are crafting drone 
rules, and get on their email lists.

5. Buy insurance. The FAA does not require 
it, but brokerages need the added liability 
protection in case of accidents.

6. Prepare for a learning curve. Crashes are 
common, even for experienced drone pilots. 
Allow about a year behind the wheel before 
that drone floats like a butterfly above your 
listings. Until then, drone video may appear 
unsteady or feel like a jerky roller coaster ride.

7. Know your budget. Commercial drones, on 
average, cost about 10 times more ($3,000) 
than what hobbyists use ($300).

8. Learn to use video editing software to produce 
a beautiful finished product.

9. Be knowledgeable and prepared for video 
distribution. You’ll be uploading and 
managing your clients’ listing videos so 
they’re live on all streaming sites (such as 
YouTube and Vimeo), and removed once a 
home is sold.

10. Consider the time and upfront costs required. 
Hiring a professional pilot/photographer 
with the creative eye and years of experience 
may be a better option for capturing stunning 
aerial views of distinctive real estate listings.

Brian Balduf is CEO and Co-Founder of  
VHT Studios.

A new real estate marketing era takes off 
on Aug. 29, when the Federal Aviation 
Administration officially implements new, 

relaxed regulations on how Realtors and other 
marketers can use drones or remote-controlled, 
unmanned aircraft systems.
 Drones offer real estate professionals myriad 
ways to showcase their listings from a new and 
inexpensive perspective. Drone videos bring an 
element of entertainment into the homebuying 
process and make it easier for buyers to fall in 
love with a property. Marketing real estate with 
aerial video and photographs conveys not just a 
listing, but also a lifestyle by capturing distinct 
nearby locations such as mountainsides, lake-, 
ocean- and river fronts, golf courses or parks, 
train depots or shopping areas.
 Because the new FAA rules may prompt real 
estate professionals to consider buying a drone, 
here are 10 tips for agents before entering the 
drone zone.

“As a managing originator, I needed a 
company that possessed a number of key 
features: competitive pricing, Fannie and 
Freddie direct, in-house marketing, efficient 
processing and a culture that allows you to 
be heard. 1st Advantage Mortgage was the 
only company that matched up. Since joining 
in 2014, I’ve improved my production by one 
hundred percent and my team has also seen 
a tremendous increase in their volume.  Our 
system works.”

Roy Taylor
Lombard, IL

EQUAL HOUSING LENDER

Draper and Kramer Mortgage Corp., dba 1st Advantage Mortgage (IL:MB.0004263 NMLS:2551) an Illinois Residential Mortgage Licensee located at 701 E. 22nd St., Suite 125, Lombard, IL 60148. Telephone 630-376-2100. Regulated by 
IDFPR located at 100 West Randolph, 9th Floor, Chicago, IL 60601. Telephone 312-814-4500. Copyright © 2016 Draper and Kramer Mortgage Corp. dba 1st Advantage Mortgage. All Rights Reserved. 02065-10 08/16

Contact us today to learn more about 1st Advantage Mortgage.

Efficient process | Supportive management | Vast product lineup | Turn-key marketing 

A Culture to Thrive
Our team is committed to your success

Paul Lueken
Chief Executive Officer

630-376-0507  
paul.lueken@1amllc.com

Jeff Slater
Executive Vice President

630-268-5369  
jeff.slater@1amllc.com

Eileen Andersen 
Director of Recruiting
and Business Development
312-654-7256 
eileen.andersen@1amllc.com

Matt Patterson
Executive Vice President of 
Business Development
609-415-6270
matt.patterson@1amllc.com

Jerry Palmer
Executive Vice President

847-239-7850  
jerry.palmer@1amllc.com
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Chicago association of realtors ypn breakfast
8.31.16

YPN hosted its final breakfast program of the year, featur-
ing a panel of experts who taught attendees how they can 
put their best self forward, in both a personal and profes-
sional sense.

THE

Scene
 SEE MORE AT CHICAGOAGENTMAGAZINE.COM/SCENE

Sarah Ware, Ashley Poladian and Tracey Williams

Erika Villegas, Roscio Velazquez, Stephany Oliveros, Juan Ramirez and Nick Nastos

Ginger Downs, Erika Villegas, Evan Shy, Hope Ross and Peter Moulton

Michael Bencks and Grace Goro Josh Weinberg

Moses Hall and Andy OgorzalyLindsey Schendel and Rebecca Thomson

FU
LL PAG

E

With print issues delivered to agents in over 500 Chicagoland offices, Chicago Agent offers advertisers high-impact print placements alongside the 
latest real estate data, trends and rich editorial features.

FULL PAGE (B/W)
 . . . . . . . . . . . . . . . . . . . . . . . . $1,270
 . . . . . . . . . . . . . . . . . . . . . . . . . $1,130
 . . . . . . . . . . . . . . . . . . . . . . . . $1,000
 . . . . . . . . . . . . . . . . . . . . . . . . . $900

2/3 PAGE (B/W)
  . . . . . . . . . . . . . . . . . . . . . . . . $1,090
 . . . . . . . . . . . . . . . . . . . . . . . . . $990
 . . . . . . . . . . . . . . . . . . . . . . . . . $860
 . . . . . . . . . . . . . . . . . . . . . . . . . .$770

1/2 PAGE (B/W)
 . . . . . . . . . . . . . . . . . . . . . . . . . $920
 . . . . . . . . . . . . . . . . . . . . . . . . . $820
 . . . . . . . . . . . . . . . . . . . . . . . . . .$720
 . . . . . . . . . . . . . . . . . . . . . . . . . $660

1/3 PAGE (B/W)
 . . . . . . . . . . . . . . . . . . . . . . . . . $690
 . . . . . . . . . . . . . . . . . . . . . . . . . . $610
 . . . . . . . . . . . . . . . . . . . . . . . . . $530
 . . . . . . . . . . . . . . . . . . . . . . . . . $500

1/4 PAGE (B/W)
 . . . . . . . . . . . . . . . . . . . . . . . . . $530
 . . . . . . . . . . . . . . . . . . . . . . . . . $485
 . . . . . . . . . . . . . . . . . . . . . . . . . $430
 . . . . . . . . . . . . . . . . . . . . . . . . . .$375
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PUBLISHING DIGITAL    WEB ADVERTISEMENTSDIGITAL    WEB ADVERTISEMENTS
NEW D

ESIG
N 

COMIN
G IN

 2018

BANNER (ROTATING)
1092px x 135px

ISLAND
(ROTATING)
450px x 375px

ISLAND
(ROTATING)
450px x 375px

Our online sites are updated daily with breaking news, video, blog posts, market indicators and industry reports. Our website offers real estate 
professionals a direct line to the pulse of the local real estate industry. Banner ads and island ads give advertisers an opportunity to put their brand  
in front of thousands of residential professionals.

RATES
CHICAGO 
AVERAGE 100,000 IMPRESSIONS PER MONTH

Banner Ad   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  $500/30 DAYS

Island Ad  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .   $400/30 DAYS

ATLANTA 
AVERAGE 25,000 IMPRESSIONS PER MONTH
Banner Ad   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  $400/30 DAYS

Island Ad  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .   $320/30 DAYS

BOSTON 
AVERAGE 40,000 IMPRESSIONS PER MONTH
Banner Ad   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  $400/30 DAYS

Island Ad  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .   $320/30 DAYS

HOUSTON 
AVERAGE 20,000 IMPRESSIONS PER MONTH
Banner Ad   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  $400/30 DAYS

Island Ad  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .   $320/30 DAYS

MIAMI 
AVERAGE 30,000 IMPRESSIONS PER MONTH
Banner Ad   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  $400/30 DAYS

Island Ad  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .   $320/30 DAYS

Banner Ad Dimensions:  
1092 x 135 px (desktop) 
450 x 180 px (mobile)

Island Ad Dimensions:  
450 x 375 px (desktop) 
450 x 180 px (mobile)

BANNER (ROTATING)
1092px x 135px

BANNER (ROTATING)
1092px x 135px

ISLAND
(ROTATING)
450px x 375px

ISLAND
(ROTATING)
450px x 375px

ISLAND
(ROTATING)
450px x 375px

ISLAND
(ROTATING)
450px x 375px



PUBLISHING DIGITAL    PRESTITIAL ADS

RATES
PRESTITIAL ADS

CHICAGO
700 x 700 px .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .$500/7 DAYS

ATLANTA
700 x 700 px .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .$250/7 DAYS

BOSTON
700 x 700 px .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .$250/7 DAYS

HOUSTON
700 x 700 px .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .$250/7 DAYS

MIAMI
700 x 700 px .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .$250/7 DAYS

Achieve high visibility with our prestitial ads. Your ad is the first thing our visitors see before accessing our site. Prestitials are run once per day for 
each unique site visitor.



PUBLISHING SPONSORED POST

RATES
SPONSORED POSTS

CHICAGO
100 x 120 px .  .  .  .  .  .  .  .  $600/7 DAYS

ATLANTA
100 x 120 px .  .  .  .  .  .  .  .  $300/7 DAYS

BOSTON
100 x 120 px .  .  .  .  .  .  .  .  $300/7 DAYS

HOUSTON
100 x 120 px .  .  .  .  .  .  .  .  $300/7 DAYS

MIAMI
100 x 120 px .  .  .  .  .  .  .  .  $300/7 DAYS

Sponsored posts position your message within popular editorial content, above the fold and alongside the day’s top headlines. Sponsored posts are also 
featured in our weekly e-newsletter, Agent Update, as a top post.



EMAIL    AGENT UPDATE NEWSLETTER ADSPUBLISHING

TOP POSITION
300px x 250px

SECONDARY 
POSITION

300px x 250px

TOP POSITION
300px x 250px

TOP POSITION
300px x 250px

TOP POSITION
300px x 250px

TOP POSITION
300px x 250px

RATES
CHICAGO 
SENT WEEKLY TO 29,000 OPT-IN SUBSCRIBERS
Top Position  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  $450/week 

Secondary Position  .  .  .  .  .  .  .  .  .  .  .  .  $350/week

ATLANTA 
SENT WEEKLY TO 16,000 OPT-IN SUBSCRIBERS
Top Position  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  $200/week 

Secondary Position  .  .  .  .  .  .  .  .  .  .  .  .  $150/week

BOSTON 
SENT WEEKLY TO 12,000 OPT-IN SUBSCRIBERS 
Top Position  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  $200/week 

Secondary Position  .  .  .  .  .  .  .  .  .  .  .  .  $150/week

HOUSTON 
SENT WEEKLY TO 18,000 OPT-IN SUBSCRIBERS 
Top Position  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  $200/week 

Secondary Position  .  .  .  .  .  .  .  .  .  .  .  .  $150/week

MIAMI 
SENT WEEKLY TO 41,000 OPT-IN SUBSCRIBERS 
Top Position  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  $200/week 

Secondary Position  .  .  .  .  .  .  .  .  .  .  .  .  $150/week

Agent Update is a weekly newsletter sent to our database every Monday in each market. Our blend 
of topical news and features offers advertisers a rich environment for their sponsored content. 

All ads must be 300 x 250 px.



EMAIL    DEDICATED EBLASTPUBLISHING

RATES
DEDICATED EBLASTS

CHICAGO
Opt-In Database 29,000 +  .  .  .  .  .  .  .  .  .  .  .$1,300

ATLANTA
Opt-In Database 16,000 + .  .  .  .  .  .  .  .  .  .  .  .  $500

BOSTON
Opt-In Database 12,000 + .  .  .  .  .  .  .  .  .  .  .  .  .$500

HOUSTON
Opt-In Database 18,000 + .  .  .  .  .  .  .  .  .  .  .  .  $500

MIAMI
Opt-In Database 41,000 + .  .  .  .  .  .  .  .  .  .  .  .  $500

All dedicated eblasts must be between 550 x 558 px.

Contact us for information about frequency discounts.

Our eblast offering delivers your message straight to a targeted audience of qualified contacts. Our most popular product, eblasts sell out at least two 
weeks in advance.



PRINT & ONLINE

JANUARY

FEBRUARY

MARCH

New Realtor Regulations
Reservation Deadline: Dec. 22
Materials Deadline: Dec. 26

Real Estate Taxes
Reservation Deadline: Feb. 1
Materials Deadline: Feb. 5

New Construction – Spring
Reservation Deadline: Mar. 1
Materials Deadline: Mar. 5

Mortgage Lending
Reservation Deadline: Jan. 4
Materials Deadline: Jan. 8

Top Producers 
Reservation Deadline: Feb. 15
Materials Deadline: Feb. 19

Agents' Survey
Reservation Deadline: Mar. 15
Materials Deadline: Mar. 19

Real Data 
Reservation Deadline: Jan. 18
Materials Deadline: Jan. 22

02

12

12

15

26

26

29

OCTOBER

NOVEMBER

DECEMBER

Selling Problem Properties
Reservation Deadline: Sept. 27
Materials Deadline: Oct. 1

The Real Estate Assistant
Reservation Deadline: Oct. 25
Materials Deadline: Oct. 29

Agent Training 
Reservation Deadline: Nov. 22
Materials Deadline: Nov. 26

Agents’ Choice Awards
Reservation Deadline: Oct. 11
Materials Deadline: Oct. 15

Agent Recruiting 
Reservation Deadline: Nov. 8
Materials Deadline: Nov. 12

2019 Predictions
Reservation Deadline: Dec. 6
Materials Deadline: Dec. 10

08

05

03

22

19

17

APRIL

MAY

JUNE

Managing Brokers/Leadership
Reservation Deadline: Mar. 29
Materials Deadline: Apr. 2

Selling Luxury Homes
Reservation Deadline: Apr. 26
Materials Deadline: Apr. 30

The Marketing Guidebook
Reservation Deadline: May 24
Materials Deadline: May 28

Technology – Spring
Reservation Deadline: Apr. 12
Materials Deadline: Apr. 16

Neighborhoods: Where to Buy
Reservation Deadline: May 10
Materials Deadline: May 14

Agents' Public Perception
Reservation Deadline: June 7
Materials Deadline: June 11

09

07

04

23

21

18

JULY

AUGUST

SEPTEMBER

Rookie/New Agent Onboarding
Reservation Deadline: June 21
Materials Deadline: June 25

Real Estate Affiliations 
Reservation Deadline: Aug. 2
Materials Deadline: Aug. 6

Lending Update 
Reservation Deadline: Aug. 30
Materials Deadline: Sept. 3

Who's Who 2018
Reservation Deadline: July 5
Materials Deadline: July 9

New Construction – Fall
Reservation Deadline: Aug. 16
Materials Deadline: Aug. 20

Technology – Fall
Reservation Deadline: Sept. 13
Materials Deadline: Sept. 17

Personal vs. Company Branding
Reservation Deadline: July 19
Materials Deadline: July 23

02

13

10

16

27

24

30

2018 EDITORIAL CALENDAR



BOSTON HOUSTON MIAMI
ONLINE ONLY ONLINE ONLY ONLINE ONLY ONLINE ONLY

JANUARY JANUARY JANUARY JANUARY

FEBRUARY FEBRUARY FEBRUARY FEBRUARY

JUNE JUNE JUNE JUNE

APRIL APRIL APRIL APRIL

AUGUST AUGUST AUGUST AUGUST

NOVEMBER NOVEMBER NOVEMBER NOVEMBER

MARCH MARCH MARCH MARCH

JULY JULY JULY JULY

OCTOBER OCTOBER OCTOBER OCTOBER

MAY MAY MAY MAY

SEPTEMBER SEPTEMBER SEPTEMBER SEPTEMBER

DECEMBER DECEMBER DECEMBER DECEMBER

New Realtor Regulations New Realtor Regulations New Realtor Regulations New Realtor Regulations

Top Producers Top Producers Top Producers Top Producers

Fair Housing Fair Housing Fair Housing Fair Housing

Spring New Construction Selling Luxury Homes Spring New Construction Who’s Who 2018

Real Estate Technology & Marketing Real Estate Technology & Marketing Real Estate Technology & Marketing Real Estate Technology & Marketing

Managing Brokers/Leadership Mortgage Lending Agents’ Choice Awards Agents’ Choice Awards

Neighborhoods Spring New Construction Who’s Who 2018 Spring New Construction

Selling Luxury Homes Agents’ Choice Awards Selling Luxury Homes Selling Luxury Homes

Mortgage Lending Who’s Who 2018 Mortgage Lending Mortgage Lending

Agents’ Choice Awards Neighborhoods Neighborhoods Neighborhoods

Fall New Construction Fall New Construction Fall New Construction Fall New Construction

Who’s Who 2018 Managing Brokers/Leadership Managing Brokers/Leadership Managing Brokers/Leadership

2018 EDITORIAL CALENDAR

For more information, visit our Advertising page on each website.


